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The growth of the French solar thermal
in 2007; rapid
growth is not expected in 2008. Flat plate

market slowed down

collectors dominate the market accounting
for over 90% of the solar thermal market.
Prices for solar thermal collectors saw an
increase of 8-10% because of a rise in raw
material costs, especially copper. However
strong competition in the market has
forced manufacturers to keep their prices
as low as possible.

Spain is one of the largest solar markets in
Europe, currently third behind Germany

Excel Overview is available for the study.
For further details of this or any other WMI study please contact

Tim Page at BSRIA:
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solar thermal market, which is largely
because consumers are unaware of the
different types of vacuum tubes used in
their solar water heaters.

Amongst other factors, an increase in
VAT and a mild winter in 2006/2007,

reduced sales in the German solar
thermal industry, decreasing by nearly
one third. Despite the slowdown the
total surface area of solar collectors was
952,000 million square metres in 2007,
and the market is set to grow again in

the future.

The boom Austria has experienced in
the solar thermal market since 2000,
continued through to 2007. By the end
of the year, a total surface of 3.6 million
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Identify market opportunities
Understand market trends

Keep up to date with market
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routes to market

Develop sales, marketing and
distribution strategies

Stay ahead of the competition
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BSRIA Worldwide Market Intelligence
BSRIA’s Worldwide Market Intelligence
di n (WMI) has been providing

idlist market intelligence to the
g services for over 25 years. Its
ational staff works with a wide
tk of industry contacts to source
iled, reliable data across a number of
produict areas.

BSRIA’s global Solar Thermal study has
been produced using a variety of
research desk
telephone

techniques  including;

research, face-to-face and
interviews with manufacturers, suppliers
and distributors WMI's unrivalled mix
of technical and market knowledge
in decision-

equates to confidence

making and dependable results.

Phone: +44 (0)1344 465629
Fax: +44 (0)1344 465626

Email: tim.page@bsria.co.uk

Website: www.bsria.co.uk/wmi
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o kground data economy and construction, 2005-2009
*  Housing completions, thousand dwellings

*  The housing park by type of heating product, 2007

*  Total market by volume and value 2007-2008(E)

* Residential market volume, number of systems, and average
residential system size, 2007-2008(E)

=  Flat plate collectors by absorber material, 2007-2008(E)

*  Vacuum tubes market by type of collector, volume, 2007-
2008(E) i

*  Solar thermal market by type of circulation, 2007-2008 (E)

=  Average selling prices (euro/m?), 2007 and
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